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For more information about the companies advertising in Stage Directions®  
and serving the theatre profession, go to the links listed below.

  Advertiser	                       Page       Website                              Advertiser	                       Page       Website                            

American Musical &  
Dramatic Academy/ AMDA 2 http://infox.hotims.com/17855-100

Angstrom Lighting 42 http://infox.hotims.com/17855-176

Apollo Design Technology 31 http://infox.hotims.com/17855-104

Arena Drapery Rental LLC 42 http://infox.hotims.com/17855-248

Atlanta Rigging Systems 35 http://infox.hotims.com/17855-177

BMI Supply 7 http://infox.hotims.com/17855-107

Bulbtronics 20 http://infox.hotims.com/17855-110

Charles H. Stewart & Co. C3, 42 http://infox.hotims.com/17855-113

Chauvet Lighting 9 http://infox.hotims.com/17855-155

City Theatrical Inc. 12, 42 http://infox.hotims.com/17855-114

D.A.S. Audio 19 http://infox.hotims.com/17855-180

DeSales University 38 http://infox.hotims.com/17855-211

Eartec 12 http://infox.hotims.com/17855-276

Elation C4 http://infox.hotims.com/17855-182

ELS/ Entertainment  
Lighting Services 21 http://infox.hotims.com/17855-183

Full Compass 23 http://infox.hotims.com/17855-274

Graftobian 42 http://infox.hotims.com/17855-208

Graham Swift & Co/ Theatre Guys 42 http://infox.hotims.com/17855-168

Light Source, The 1 http://infox.hotims.com/17855-160

Look Solutions 39 http://infox.hotims.com/17855-312

Martin Professional 5 http://infox.hotims.com/17855-135

NATEAC 32 http://infox.hotims.com/17855-280

New York Film Academy 6 http://infox.hotims.com/17855-133

Production Advantage 28 http://infox.hotims.com/17855-139

Pro-Tapes & Specialties 37 http://infox.hotims.com/17855-138

Samuel French Inc. 27 http://infox.hotims.com/17855-249

Sculptural Arts Coating 21 http://infox.hotims.com/17855-141

Selecon Performance Lighting 34 http://infox.hotims.com/17855-283

Stagelights.com 42 http://infox.hotims.com/17855-167

Techni-Lux 11 http://infox.hotims.com/17855-250

Theatre Wireless/  
RC4 Wireless Dimming 42 http://infox.hotims.com/17855-166

Theatrical Rights 29 http://infox.hotims.com/17855-165

University of Northern Iowa 17 http://infox.hotims.com/17855-235

Wenger C2 http://infox.hotims.com/17855-153
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informing creative minds...

Your #1 Source for continuing education.
Order online TODAY at www.plsnbookshelf.com

Stage Manager                        
The Professional 
Experience
“Larry Fazio presents the 
journey of a stage manager, 
from interviewing for the 
position through striking a 
theatrical production. He 
describes what does-and 
sometimes, does not- make a 
good stage manager based on 
his own experience and that of 
other theatre professionals.” 
- Janine Rauscher, Dramatics

Illustrated Theatre 
Production Guide 
A step-by-step approach, Illustrated 
Theatre Production Guide contains a 
brief history of physical theatres and 
the development of various forms 
such as thrust, proscenium, and 
black box venues. Operation of 
theatre equipment is covered in 
detail in the chapters on rigging and 
curtains. Instructions for operating a 
�y system and basic stagehand skills 
such as knot tying and drapery 
folding, are clearly outlined. 

STAGING • LIGHTING • SOUND 

STAGING • LIGHTING • SOUND 

Control Systems for Live 
Entertainment - 2nd Ed
Control Systems for Live Entertainment 
provides essential information for techni-
cians, engineers and designers interested 
in how control systems and computers are 
used in the live entertainment arena. 
Speci�cally covering control for lighting, 
lasers, sound, video, �lm projection, stage 
machinery, animatronics, special e�ects 
and pyrotechnics for theatre, concerts, 
theme parks, themed-retail, cruise ships, 
museums, corporate and other events.

http://www.plsnbookshelf.com


Replicating food onstage almost always presents an 
interesting challenge. For a production of HMS Pinafore 
at Light Opera Oklahoma, the director was looking for 

a series of colorful tropical martini-style drinks in increasingly 
larger glasses. The drinks needed to look very realistic. Also, 
the raked deck and movement of the actress required that 
the drinks be completely spill proof. This was particularly an 
issue with the largest drink, which was contained in a very 
oversized martini glass. 

Our options pointed toward a solid material filling the glass. 
It needed to adhere to the glass; however, adhesive tended to 
make the drinks appear unrealistic. We considered purchas-
ing the drinks, but the director was interested in specific color 
schemes for each scene and size of glass. Additionally, the 
largest size was unavailable for purchase. After investigating 
several different alternatives, we decided to use a substance 
used in magic tricks called slush powder, which is also sold 
under the names Lightening Gel or Water Gel. 

After much experimentation, we determined that milk 
was the best choice for the liquid. It took the coloring well, 
and the consistency was nice when the prop was finished 
(it had a texture and appearance very similar to a frozen 

drink). We mixed cold milk, food coloring and grenadine 
to the desired coloring. We found that it was easiest to mix 
the largest drink by combining small amounts of liquid with 
the powder in the prop glass working in layers. It should be 
noted that we did mix a higher ratio of powder to liquid than 
the instructions indicated; in general, we added the powder 
to the liquid until we reached the desired consistency. The 
top layer was styled with a spoon so that the finished edge 
was level and clean. Accessories such as umbrellas and fruit 
slices were then added to make the drink more inviting. 

The finished props did need to be kept refrigerated 
(because we used a milk base). They were taken out during 
the pre-show, setup, and returned after the show to the 
refrigerator. The run lasted several months, and we remade 
the drinks every three to four weeks. The slush powder was 
inexpensive, and was available in local magic shops, craft 
shops and in a variety of places online. The drinks looked very 
realistic, and stayed securely in the glass even when turned 
upside down. 

L. Jean Burch is a project manager at Chicago Scenic Studios.  
Her blog can be seen at: tdtidbits.blogspot.com.

By L. Jean BurchAnswer Box

Magic Tricks for the Stage
Custom-making realistic prop drinks

The Light Opera Oklahoma production of HMS Pinafore

Different colored layers were  
prepared in the glass. 

Milk, slush powder and food coloring combined to make a 
solid tropical “drink.” 

The “drinks” were actor safe, staying in the glass even 
when upside-down. 

Answer Box Needs You!
Every production has its challenges. We’d like to hear how you solved them!
Send your Answer Box story and pics to answerbox@stage-directions.com. 
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